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DAA Program Timeline: 2009-2013 
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             2009                                       2010                                      2011                                    2012                           

F E B R U A R Y 
  
FTC Behavioral  
Advertising Report 
 
J U L Y  
DAA Publishes 
OBA Practice Principles 

 

O C T O B E R  
Icon Program Launches 

 N O V E M B E R  
 

DAA Publishes 
Multi-Site Data  Principles 

 M A R C H 
 
Global licensing programs 
(Europe, Canada) 

N O V E M B E R 
 
Choice Page Live to Web 

J U N E  
DAA Announces 
100 Program 
Participants 

O C T O B E R 
 
11 million+ monthly 
visits to 
www.YourAdChoice
s.com 

 
 
 
 
J U N E  
 
• First Summit for DAA 

Participants 
 
J U L Y 
 
• Mobile Guidance 

Announced to OBA and 
MSD Principles 

• Industry Education of 
Mobile Guidance Begins 
 

  
F E B R U A R Y 
 
White House  
Event & Support 

       2013                          

Presenter
Presentation Notes
The DAA program is a process – it has taken 4+ years to get to where we are today.  It began with a government report on online behavioral advertising, what we call interest-based ads (IBA) today, and moved forward with the development of Principles for IBA, Multi-Site Data Collection Principles and Mobile Guidance to both these sets of Principles – educating enforcement partners, industry, consumers and policymakers along the way

http://www.youradchoices.com/
http://www.youradchoices.com/


Going Global – Beyond Borders 

• Increasingly Global 
– 32 countries 
– 24 languages 

 
• USA, EU/EEA, Canada  

 
 
 

 
 
 2010 2012 2013 

Presenter
Presentation Notes
European Interactive Digital Advertising Alliance – Includes a host of organizations -- EACA, FEDMA, IAB Europe, WFA, AER, ENPA, EMMA, EGTA, EPC, and ACTEP, based in Brussels, encompassing European Union member nationsDAA of Canada (DAAC) includes ACA, CMA, ASC, IAB Canada, ICA and CMDC, based in TorontoCanada’s addition (DAAC) in Late Summer 2013:  www.youradchoices.ca Europeans launch consumer choice regime, www.youronlinechoices.eu, added Croatia earlier this year, and will line up additional nations likely later in 2014.These organizations are adaptive and responsive to needs to multi-national companies and their consumers�



DAA Program in 2014 

• DAA to Launch AppChoices & Mobile Optimized Consumer Choice 
Page (Coming Soon) 

• Hundreds of companies 
– Brands 
– Agencies 
– Ad Tech 

• DAA-commissioned Industry Research on Information Transfer’s 
Value in Advertising (February) 

• DAA Summit 2014 (June) 
• DAA Web Sites Top 34 million Unique Visits & 4 million Opt-Out 

Choices 
• Finalizing date for Mobile Guidance enforcement 

Presenter
Presentation Notes
This year was a significant leap forward for us… particularly the last bullet, where we are close to announcing two multi-screen developments for mobile (more on that in a moment)



The State of Self-Regulation: DAA Leadership  

 
 
 

Digital Advertising Alliance: 
 
 

 
 
 

Presenter
Presentation Notes
DAA’s founding partners include these six trade associations who have worked cooperatively for the sake of self-regulation:  The 4A’s (formerly known as American Association of Advertising Agencies.  We were also joined by the Council of Better Business Bureaus, a consortium of independent businesses that helps consumers resolve their complaints regarding business dealings.



Independent Enforcement of DAA Principles 

• 37 Publicly Announced Compliance Actions to date 
• Complaint Driven 
• Active Monitoring 

 



 DAA Choice In Mobile – Coming Soon! 

AppChoices                Mobile Site 

  
+ = 

User 
Choice  

in  
Multi-
Screen 

Platforms 

Presenter
Presentation Notes
At DAA’s recent Annual Summit in San Francisco, we previewed each of these two new mobile choice tools that will be available soon for mobile users …First, AppChoices  is an app that helps provide notice and choice for interest-based ads across a mobile user’s downloaded apps on his or her device. Second, at the Summit, we also previewed our Mobile-optimized Consumer Choice Page, now available on desktop – this allows easy notice and choice for interest-based ads on the mobile Web.Our goal at DAA is User Choice in Multi-Screen – no matter where the consumer may be, no matter what device she is receiving.



AppChoices | Early Support 

• A single app to give consumers choice in an application 
environment 

• Additional level of granular choice 

 
“These developments will help ensure consumer 
protections that don’t get lost in the shuffle as consumers 
move into mobile.”      
 
 -- Jessica Rich, Director, FTC’s Bureau of Consumer Protection 

 

Presenter
Presentation Notes
Both tools will offer similar granular choice to what is now on desktop.AppChoices was lauded by the FTC at the DAA Summit earlier this year.Most important for you, we are NOW asking companies to sign on board.  If you are an advertiser, ad network, brand or agency, contact us at the AppChoices email address, and we’ll get you lined up for more information on how you can participate in AppChoices. _______________________“I also applaud the early look at AppChoices – a very catchy name by the way – in extending similar choices to consumers in app environments, as well as the tool for opting-out on browsers for the Mobile Web. These developments will help ensure consumer protections that don’t get lost in the shuffle as consumers move into mobile.”     �				-- Jessica Rich, Director, FTC’s Bureau of Consumer  Protection



Contacts 

 
• Lou Mastria: lou@aboutads.info | @lmastria | 

www.digitaladvertisingalliance.org | @daausa 

 
 

mailto:lou@aboutads.info
http://www.digitaladvertisingalliance.org/
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