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This document has been developed by the IAB Local Committee, part of the IAB’s Mobile Marketing 

Center of Excellence.  

 
About the IAB’s Local Committee: The mission of the Local Committee is to communicate the value of 
online local interactive advertising to national and local marketers and to provide tools  best practice for 
publishers to effectively monetize their local ad inventory. A full list of committee member companies 
can be found at http://www.iab.net/local_committee 
 
 
About the IAB’s Mobile Marketing Center of Excellence: The IAB Mobile Marketing Center of 

Excellence, an independently funded and staffed unit inside the IAB, is charged with driving the growth 

of the mobile marketing, advertising and media marketplace. The Mobile Center devotes resources to 

market and consumer research, mobile advertising case studies, executive training and education, 

supply chain standardization, creative showcases and best practice identification in the burgeoning field 

of mobile media and marketing. Our agenda focuses on building profitable revenue growth for 

companies engaged in mobile marketing, communications and advertising, and helping publishers, 

marketers and agency professionals understand and leverage interactive tools and technologies in order 

to reach and influence the consumer. More information can be found at: http://www.iab.net/mobile  

http://www.iab.net/local_committee
http://www.iab.net/mobile
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•Some publishers present service-oriented businesses with the option 
(or the requirement) to hide the business address if customers are 
serviced in the field only. For example, a plumber serving the 
Redmond, WA area might have a published listing with a phone 
number but no public street address. It is advisable to make use of 
this option where provided. 

Businesses without a  

public address 
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3.6 Taking Control over Your Listings  
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4.2 Inactive Listings 
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